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g 2020 marks the second year global research firm Statista, in
collaboration with The Straits Times, has drawn up a list of Singapore’s
ex‘ e n ce Fastest Growing Companies. The ranking this year features 100
' companies based on their revenue growth from 2015 to 2018.
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Enhancing
~ digital
security

Keeping up with trends helps
the solutions provider to
build trust and assurance with
businesses around the world

In the cyber world today,

one’s digital identity is a crucial .
piece of information that is utilised
in several ways by organisations
around the world. Safeguarding it is
therefore of paramount importance,
especially when it is used as a part of
security access.

With cyber security at stake in
many areas of an online user's life,
i-Sprint recognises the need for more
secure identity protection. Since
2000, it has grown to become a
leading provider in identity, credential
and access management solutions
(IAM), and one of Singapore’s
fastest-growing companies in a study:
compiled by The Straits Times and
global research firm Statista this year.

"Our product offerings are in
two categories — digital identity and
identity of things (IDoT)," says its chief
executive officer Dutch Ng. They meet
some of the highest security standards
in place, and have placed i-Sprint
ahead of the pack.

Digital identity products include
AccessMatrix IAM Suite and YESsafe
Suite of Mobile Security solutions
that cover the security requirements
for the entire IAM Cycle. The IDoT
comprises AccessReal, an anti-
counterfeiting, track and trace, and
consumer marketing brand solution.

“Our integrated and proven suite

employees win coper

cent as research and development
engineers and technical staff

Achieved
CAG

(compound annual
growth rate)

digital transformation scene. customer-centric components.

For Mr Dutch Ng, research and development is key in ensuring

i-Sprint’s solutions remain cutting edge. PHOTO: 1-SPRINT INNOVATIONS

of digital identity products have

been well received and successfully
deployed in many financial institutions
with complex IT infrastructure and

operational requirements,” says Mr Ng.

“They adhere to various banking
regulatory requirements like Monetary
Authority of Singapore's Technology
Risk Management Guideline (TRM),
Hong Kong Monetary Authority
International Banking Guidelines,
China Banking Regulatory:
Commission Guidelines and Payment
Card Industry - Data Security
Standard (PCI-DSS).*

ADAPT TO MOVE
FORWARD

' According to Technavio's Global IAM
Market 2018-2022 report, this market
is forecasted to grow at a CAGR
(compound annual growth rate) of
over 13 per cent during those years.

“Traditionally, companies
operating in highly sensitive
environments, such as banks, are
interested in IAM solutions. With an
increasing number of data breaches
over the'years, data security is .
more important than ever for many
companies,” say Mr Ng.

Higher demand is also expected
for IDOT. According to Grand View
Research'’s report in 2017, global

' anti-counterfeiting packaging market

(part of brand protection) is expected
to reach US$184.87 billion by 2025.
The increased interest is due to high
counterfeiting of products that result
in revenue loss and loss of consumers’
confidence.

Compared to i-Sprint’s early days
when it faced difficulties establishing
the business, the current environment
is a vast improvement.

“Back then, the key limitation
would be the availability of resources
to do more and open new markets.
We believed in our products and
are blessed to secure well-known
customers with credentials that have
helped in opening doors beyond
Singapore to other parts of Asia,”
says Mr Ng.

With government support and the
recognition of the need to constantly
invest in research and development to
keep abreast of market trends, i-Sprint
managed to include new technologies
in its product offering,

“Our joint research and
collaboration programs with
researchers and professors in
Singapore have benefited us by
bringing in new perspectives and
research outcomes to advance our
technologies and product features,”
he elaborates.

“Striving to stay ambitious and
innovative will drive i-Sprint to stay on

Brought to you by

i-Sprint

Trust without Boundaries

Our integrated
and proven suite
of digital identity
products have
been successfully
deployed in
many financial
institutions

with complex IT
infrastructure
and operational
requirements.

MR DUTCH NG,
chief executive officer,
i-Sprint Innovations

top of the game in the field of cyber
security. Hence, we will continue

to improve our IAM solutions using
the latest technology and also seek
opportunities in other parts of the
world, besides our strong foothold
in the Asia."

Visit i-sprint.com
for more information.

value of every customer and how
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We encountered many
challenges that might
have threatened

the survival of our
company over the

. years, and we've not
only survived but also thrived.
This is because we never leave
anything to chance and always
strive to stay a step or two ahead
in the industry through market
research, strategic planning and -
continuous improvement in our
process and technology.

)

MR FRANK CHEN,
managing director, BR Metals

While we have

this by recruiting
capable Malaysian engineers
in our factory in Malaysia. We
leveraged modern technology
and Internet connectivity to
seamlessly communicate with
them, allowing us to conduct

meetings and complete our tasks
while they are stationed there.

MR RODNEY HAM,
managing director, A-Plus Automation

encountered a
manpower shortage
in Singapore, we
managed to resolve

The challenge we are facing in
the logistics sector is in having
adequate manpower. We can
keep increasing the area of our
warehouses to meet the demand

but we still need manpower, which we hope to
address by tapping into high-tech capabilities.
While it is important to grow the business, I
believe it is more important to invest in people.

MR NEO CHEOW HUI,

chief executive officer, GKE Corporation

The proliferation

of mobile virtual
network operators and
pricing competition
are challenges in our
industry, but we are
trying to compete in a
more meaningful way
with technological and
product innovations
as well as finding out -
what sort of value

we can bring to our
customers.

MR EUGENE YEO,
chief operations officer, MyRepublic

To adapt to the

challenges presented
by technological
changes, we have
built two research
and development
centres with around
100 engineers and

.| experts to monitor

these developments. We
can then incorporate
the latest trends in

our solutions for our
partners and customers.

MR DUTCH NG,
chief executive officer, i-Sprint
Innovations
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